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Federal funding secured
for local jobs program

Eggs are an important source of human nutrition and are affordable, and the industry creates jobs for
Australians and contributes to the national economy.

Research shows Australians’ trust and
support for egg industry continues
NEW research conducted by Voconiq, a
research company spun
out of CSIRO, reveals
that levels of trust and
acceptance of the egg
industry by Australians
has increased significantly since 2018, whilst
the COVID-19 pandemic is continuing to highlight the importance of
eggs in Australian lives.

The research, commissioned by Australian Eggs, engaged 5920
Australians and is the
fourth annual cycle of
community engagement
that explores the Australian public’s attitudes
and opinions towards the
egg industry, and informs
Australian Eggs’ annual
sustainability framework
report and research and
development programs
and investments.
• 65 percent of Australians expressed trust in the
egg industry to act responsibly in the 2021 survey, up 9.4 percent from
2018

• 88 percent of Australians support the egg industry after weighing up
its benefits and costs, up
5 percent from 2020
• 8 in 10 or 80 percent
believe that technology
has improved the welfare
and environmental outcomes of egg farms
• 70 percent of Australians agreed that the COVID-19 pandemic made
them understand their reliance on a safe, reliable
egg supply.
Voconiq chief executive
officer Dr Kieren Moffat
said, “Community trust in
the Australian egg industry has increased significantly each year we have
undertaken this survey,
with overall trust across
multiple measures im-

proving from 53 percent
in 2018 to 63 percent in
2021, with 65 percent of
Australians specifically
expressing trust in the egg
industry to act responsibly.”
“This has led to a corresponding increase in
community acceptance of
the industry from 64 percent in 2018 to 80 percent
in 2021.
“It is challenging to
build trust in a crisis and
this data reveals that the
strong relationship the
egg industry has established with the Australian
public is helping it weather this pandemic storm
better than many other industries,” Dr Moffat said.
The development and
implementation of technology is one of the more
tangible ways the egg industry has demonstrated
responsiveness to the concerns of the Australian
community, and this in
turn contributes to higher
trust and acceptance.
With 8 in 10 or 80 percent believing that tech-

nology has improved
the welfare and environmental outcomes of egg
farms, Australians are
highly supportive of the
use of technology and research and development
in the egg industry.
Australian Eggs managing director Rowan
McMonnies said, “The
Australian egg industry
should be very proud of
this increased trust and
their hard work in recent
years to innovate through
technology.”
“It’s great to see that
close to 9 in 10 or 88
percent of Australians
support egg farming after
weighing up the benefits
and costs of the industry, which is up 5 percent from 2020, showing
that during the pandemic
the net industry benefits
increasingly outweigh its
costs.
“This shows that though
egg production is complex, Australians believe
that it is a good and mod-
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POULTRY Hub Australia has successfully
secured Federal Government funds through
the Local Jobs Program to continue to
build capacity for the
industry.
This funding will enable us to hire a dedicated trainer to bolster
our previous Job Ready
Training Program.
PHA aims to attract
a minimum of 230
people into jobs in the
New England northwest region of NSW.
The program will be
delivered in an interactive, hands-on way and
attract all ages, and
feed into diverse roles
within the industry.
Given the challenges
we currently face in attracting and retaining
staff across the country, we are looking at
additional sources of
funding that will enable us to roll this out
in other areas.
If you are currently
facing a staff shortage,
please get in contact so
we can work with you
to initiate programs to
help your business.
Poultry Hub Australia’s open call for
funding program that
began in March this
year was recently completed with the awarding of six grants.
This year there were
a high number of applications and the
committee certainly
had their work cut out
for them.
I would like to take
the opportunity to
thank those who sub-

by TAMSYN CROWLEY
Director

mitted an application
and of course the committee members for
their time and intellectual input.
The grants were
awarded to a number
of Australian universities, including the
Charles Sturt University, the University of
Queensland and the
University of New
England.
Topics include ‘The
effect of AM/PM diets on feed efficiency,
egg quality and welfare parameters for
free-range layer hens’,
‘Nutritional strategies
to mitigate coccidiosis’
and ‘Rapid on-farm
diagnostics for bacte-

rial respiratory disease
outbreaks in poultry’.
I look forward to
sharing updates and
the outcomes of this
research over the coming months.
I hope you are all
safe and well and encourage you to reach
out.
We are always looking for ways to support
industry and farmers
and would welcome
any suggestions on
how we can be of assistance.
If you have an idea or
would like to chat all
things poultry, don’t
hesitate to contact our
office at poultryhub@
une.edu.au

A recent participant of PHA’s Job Ready Training
program and her Lego chicken creation.

STIR FANS
NEW GENERATION
High airflow capacity with low power
consumption!
• Reduce running costs and condensation
by breaking up stagnant air inside your sheds
• Available in single/three phase.
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Poultry Industry
Calendar of Events
2021
OCT 12-14 – Fourth Animal Gut Health
& Nutrition Summit 2021, Durham US,
animal-gut-health-summit.com
OCT

19-20

–

Animal

AgTech

Innovation Summit, Europe - virtual
event, animalagtecheurope.com
NOV 21-23 – AVAMS21, Gold Coast
www.avams2020.com.au
NOV 23-25 – VIV MEA 2021, Abu Dhabi
UAE, vivmea.nl

2022
MAR 30 - APR 1 – 7th International
Conference on Poultry Intestinal
Health, Columbia, www.ihsig.com
MAY 10-11 – British Pig & Poultry Fair,
Stoneleigh UK, pigandpoultry.org.uk
MAY 15-17 – Poultry Information
Exchange and Australasian Milling
Conference (PIX/AMC), www.pixamc.
com.au
How to supply event details: Send all
details to National Poultry Newspaper, PO
Box 162, Wynnum Qld 4178, call 07 3286
1833 or email: design@collins.media

poultrynews.com.au
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Thanks to those who provide
chickens and eggs to Aussies
THERE are a lot of people I need to pay homage to for the delicious
eggs on my plate.

The journey often starts
with the work of egg industry technicians overseas combined with technology from Europe.
The work into bird genetics so that the breeder
birds can produce day-old
chicks and in turn point of
lay pullets.
Egg Farmers of Australia rely on geneticists to
ensure hens have prolific
egg production of quality eggs, with a mild temperament.
In Australia, there are
a few hundred people
involved in the hatchery
business.
We can be thankful that
Australia has capacity for
hatching through those
who built the infrastructure and run the hatchery operations on a daily
basis.
This includes the people who transport the eggs
to the hatchery and store
the eggs ready for setting and then incubating
before staff place eggs
in hatching baskets, and
the people who immunise
the chicks before they are
transferred to trucks and
planes for transporting.
Thanks to those in the
area of logistics who make
it possible for our farmers

by MELINDA HASHIMOTO
CEO

to receive their chicks.
From the livestock
managers, vets, people
involved in ensuring excellent biosecurity, huge
amounts of cleaning and
everyone who looks after
the chicks from arrival to
departure – thank you!
Farmers follow government regulation and enjoy the fruits of their levy
funds to implement the
latest research into their
daily practices.
Therefore, government
officials, your research
and development corporation, Australian Eggs and
Egg Farmers of Australia
aim to support egg farmers on the journey.
On farm, egg farmers
have already made huge
preparations for the arrival of their day-old chicks.
Rearing sheds have been
cleaned, water drinkers
and feeders have been
brought down and lights
are ready to keep the
chicks warm.

People are again caring
for the chicks and depending on the system when
teams then move the pullets to the next home at
about 16 weeks.
Farmers put a great deal
of thought into ensuring
hens are not impacted by
predators or rodents.
And other areas are
managed in conjunction
with biosecurity.
Thanks go to all the
companies that make the
many requirements for
hen farming.
Farms employ the services of vets, nutritionists, livestock managers,
employees for the grading floor and people to
deliver the eggs once
they are packed for sale.
In most cases, delivery
drivers who do many
small drop-offs or those
who supply to larger retailers bring the eggs to
a spot for consumers before the whole process
starts again.

There are also the farms
that grow their own grain
and those that have grain
and packaging delivered.
This creates jobs in the
maintenance of machinery and creation of packing.
There is also ongoing
work undertaken on farm
to ensure facilities are
in good condition, workplaces are safe and new
infrastructure is installed
after long-term planning
and financial management – often in difficult
times of drought, infectious diseases or COVID.

When people ask me, is
it about the chicken or the
egg, I say they both run
the day but only when the
missing element is added
– the people who care
about the egg industry.
So, to everyone involved in the egg supply
chain, thank you.
Australians can be
proud and celebrate
World Egg Day knowing
of the care taken for both
the chicken and the egg,
but please remember all
the people who along the
way make this industry
possible.

Is it about the chicken or the egg?

Aussies trust and support egg industry
* from P1

est use of environmental
resources with egg farms
having a relatively low
carbon footprint, eggs are
an important source of
human nutrition and are
affordable, and that the
industry creates jobs for
Australians and contributes to the national economy,” Mr McMonnies said.
The research also found
that 76 percent of Australians agreed that the
COVID-19
pandemic
made them appreciate the
effort farmers went to in
producing our food, and a

further 70 percent agreed
that the COVID-19 pandemic made them understand their dependence on
safe reliable egg supply,
with 87 percent seeing
egg production as an essential service.
“It’s no surprise that
during challenging times
we tend to trust what we
know and seek solace in
having a reliable supply of
foods such as eggs,” said
Mr McMonnies.
“We appreciate that
Australians are feeling
grateful for farmers who
put food on our table.

“While the industry
takes a lot of positives
out of this research, it’s
important that we use
these findings to continue
to push our farmers to
be even better and see
where we can continue to
improve in understanding
and exceeding community expectations.”
“Though we are seeing
positive sentiment in general across environmental
questions, with 83 percent
of respondents saying that
they believe egg farming
is a ‘good use of land’, up
10 percent from 2018, en-

vironmental sustainability is the most important
area for our industry to
consolidate and improve
our relationship with the
Australian community.”
According to the research, 70 percent of Australians see eggs as a more
sustainable choice now
than they used to, while
79 percent agree that the
egg industry maintains
higher standards of hen
welfare than it used to.
“The Australian egg
industry is proactive in
working to discover ways
to better operate from a

sustainability and environmentally-conscious
point of view, continually
investing in new technology to improve welfare and
environmental outcomes,”
Me McMonnies said.
“We intend to showcase
again how responsive we
are to taking the public’s
feedback on board over
the coming year.”
For more information
and to read the full report,
visit
australianeggs.
org. au /wh a t-we - do /
sustainable-production/
sustainability-framework

HAVE YOUR SAY!
All producers are encouraged
to send in letters to be published in
NPN, outlining any concerns
or issues they may have with
the industry.
This is an open forum where you
can cover any topic, whether for
or against an issue.
Please send your letters to:
editorial@collins.media or
PO Box 162, Wynnum Qld 4178
Levels of trust and acceptance of the egg industry by Australians has increased
significantly.
NATIONAL
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Survey data reveals that the strong relationship the
egg industry has established with the Australian public is helping it weather the pandemic storm.

© Collins Media Pty Ltd – Contents may not be reproduced in whole or in part without written permission
from the publisher. It is the responsibility of advertisers to ensure the correctness of their claims and
statements. The views expressed in this publication are not necessarily those of the publisher.

www.poultrynews.com.au

It’s not about
what came first.
It’s about what
comes next.
For over 50 years, Australia’s egg farmers
have trusted SBA’s quality layers to keep their
egg supply moving. We’re Australia’s largest
specialist supplier for a reason: our genetically
superior Hy-Line and Lohmann day-old
chicks and point-of-lay pullets are bred in the
world’s most advanced facilities. And we are
still investing in superior biosecurity, logistics
and genetics to protect the future of our food
security – and support your farm at every
stage, from chicken to egg.
With SBA as your production partner, you can
have confidence in what comes next.

WWW.SPECIALISEDBREEDERS.COM.AU
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Here’s cheers to good old roosters, just like this one.

Delivering Specialist Agribusiness
Public Relations Skills that will
build your business, enhance
your brand, promote your
products and sell your services,
all backed by unsurpassed
professionalism, experience
and track record.
Contact Brendon Cant
M

0417 930 536

E

brendon@iinet.net.au
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Braham Metry is a big fan of roosters. He jokingly, but seriously, says they taste like chicken!

Roosters rule the roost
when it comes to flavour
THIS ABC Rural yarn
last month by Annie
Brown caught my eye,
having looked at it from
a couple of angles.

First, it was yet another
example in the long list of
clever COVID-19 positive
pivoting.
Second, I so fondly recall the awesome flavour
of backyards roosters
when I was a young fellow.
So, here goes.
Here’s what was said.
When the first Victorian lockdowns decimated
his work, third generation Lebanese-Australian
poultry auctioneer Braham Metry reinvented
his business the old-fashioned way.
Five times a year he
would sell up to 15,000

Cant Comment
by
BRENDON CANT
birds from across the
country at auctions in
Melbourne and Euroa,
but since the pandemic
began everything has
been put on pause.
“My business closed on
February 23, 2020,” said
Mr Metry, who resides
in Albury NSW and has
been in the industry for
31 years.
“I did an auction in
Melbourne and then Mr
Andrews, Premier of Victoria, shut me down the
next day – though not him
personally.”
Mr Metry said when the
auctions stopped he started breeding commercial
roosters.
“I auctioned in Melbourne for a number of
years to people who came
and got birds that they
would take home and eat
themselves,” he said.
“The
old-fashioned
roosters that I grow are
often called hard chicken.”
He said the demand
for hard chicken is high
in migrant communities
who prefer old-fashioned
birds.
“Back in the days of
the depression, people
in Albury Wodonga had
chooks in the backyard
and would kill their own
poultry,” he said.
“The European migrants who did were
mostly customers at my
family's auctions.
“These families are
now two or three generations on and it's the
new migrants who buy my
chooks.
“People from Asia and
the Middle East, they

don't want the new meat
chickens.
“It's just not what they
are used to.
“They like what they
used to have when they
grew up.
“It's nostalgia.”
Mr Metry said the difference between the
chickens sold in a major supermarket and the
poultry he produces on
his commercial free range
farm comes down to production and taste.
“Your normal chicken
that you buy at Coles or
Woolworths in a bag is
1.8kg dressed weight and
is 32 days old,” he said.
“They grow quickly,
they're soft, and they taste
different.
“We use old-fashioned
roosters, which weigh
4-6kg and take six months
to grow.
“What does rooster
taste like?
“Well, it tastes like
chicken.
“Sorry I can't describe
it better.
“But they do taste different.
“There's a lot less fat on
them,” he said.
“I use them for Lebanese cooking.”
Mr Metry said while it
may seem old-fashioned,
eating roosters is very
common practice.
“People for the past
5000 years have always
eaten roosters,” he said.
“It's our modern-day
society where people

grow chickens and treat
them like people, that the
thought of eating a rooster horrifies them.
“I’m sorry to say if the
supermarkets closed tomorrow, most people
would starve to death.”
Mr Metry said while
the pandemic brought
his business to a halt, he
is hopeful things can get
back to normal by 2022.
“Pure bred birds are
booming, it's a boom industry,” he said.
“Now there's nowhere
you can go pick up birds,
you can't do anything.
“The idea of growing
these roosters now is
about looking six months
ahead.
“It's like a farmer sowing a crop.
“We are sowing our
crop for six months in the
future."
Mr Metry hopes poultry auctions in Euora will
start back up again in
March.
“Unfortunately, I'm going to be one of these nasty people and say if you're
not fully vaccinated then
please don't come and see
me,” he said.
“I wish everybody well.
“Let's get this pandemic
over with,” he concluded.
I read elsewhere that
Braham sometimes refers
to his roosters as ‘onerous hens’ and ‘industrial
roosters’.
No matter the nicknames, they remain rulers
of the flavour roost.

Roosters such as this one are full of flavour.
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Kate Warner returned to the farm in 2018 to join the family business. Photos: Georgie Mann

In 2015, the family ventured into eggs as a way to look at succession.

Sustainability and transparency key to new free range egg venture

THE Warner family is
adding eggs to their production basket and diversifying their Victorian
farming enterprise with
an eye to sustainability
and transparency.

With two egg operations – Caravan Eggs and
Green Eggs – the family
is addressing two ends of
the free range market.
If you’ve ever wondered
about the journey of the
free-range egg you fry in
the morning, the Warner
family is who to ask.
The fourth and fifth
generation farmers from
Victoria were traditional
beef, sheep and broadacre farmers until six years
ago, when a new idea was
hatched.
With three of their four
children coming back to
work on the land, it was
time to expand into a new
venture.
Kate Warner said, “I’m a
nurse by trade, but I knew
I always wanted to come
back to the farm.”
“After eight years of

nursing, I came back to
the farm in 2018 to join
Mum and Dad – Jill and
Robert – and my two
brothers Ollie and Alex
and their partners Milli
and Jade.
“We ventured into eggs
in 2015 as a way to diversify the family operation
from traditional farming,
both for interest’s sake
and also for a consistent
cash flow rather than a
seasonal cash flow.
“It was also a way to
look at succession.”
Expansion and diversification
The Warners launched
Caravan Eggs on the volcanic plains of their main
property Jaskro Park with
only 450 chickens and a
dream to provide truly
free range eggs.
The family crafted special chook ‘caravans’,
which are essentially mobile sheds.
Each shed is entirely
self-sufficient with solar
panels to power the nesting systems and rainwater

For all your livestock needs

tanks to catch rain from
the roof.
The operation has grown
to 8000 birds, with up to
1000 chickens per caravan.
The mini sheds are
hooked behind tractors
and towed to fresh pasture every three days, with
the added benefit of the
chickens helping to fertilise the grass they graze.
This works in harmony
with the stock – 10,000
head of sheep and several
hundred head of cattle –
and cropping rotations.
With demand for ‘open
range’ eggs continuing to
grow, the Warners looked
at how they could diversify yet again.
“When Caravan Eggs
needed a new egg grading
facility, we decided to expand further and bought
an established free range
enterprise at the Great
Western,” Kate said.
“Green Eggs has been
running for 15 years and
is a much bigger operation
with 35,000 chickens.”
Kate lives on Green Egg
farm with her partner
Jarrod and their sevenmonth-old daughter Genevieve, located northeast
of Great Western.
The egg operation shares
1200 acres of rolling hills
with a mob of sheep and
enjoys expansive views
of the Grampians and the
Black Ranges.

Provides high quality products.
Delivered on time.
At competitive pricing.
Supported by the best
available technical
service in animal and
livestock nutrition.

Ph: 02 9609 7922
Fax: 02 9609 7923
Kym Miller 0439 066 054
kym@nationalfeedsolutions.com.au
Kate Parry 0448 340 619
kate@nationalfeedsolutions.com.au
Ben Hawkes 0400 369 693
ben@nationalfeedsolutions.com.au

Suppliers of Elite nutrition and solutions
www.nationalfeedsolutions.com.au
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As a less labour intensive operation compared
to Caravan Eggs, the
Warners can now supply
two different price points
while maintaining a quality product.
COVID-19 challenges
traditional ways of operating
The Warners bought the
Green Eggs business in
February 2020 – right before COVID-19 and all of
its challenges struck.
Producing and selling
17,000 dozen eggs a week
amid lockdowns and staff
shortages required all the
producer’s creative nous.
“We used to employ
backpackers at both Caravan Eggs and Green Eggs,
which was obviously
impacted by border closures,” Kate said.
“Since buying Green
Eggs, we haven’t had a
consistent period.
“Every month has been
different with new regulations or lockdowns, which
has a flow on effect on
the catering and pre-pack
market.
“There’s no even distribution between the two
– if there’s a lockdown,
supermarket sales go up
and catering goes down.
“We can’t predict anything.”
But the family has
adapted.
When there aren’t any
lockdowns, the Caravan

Eggs team sell its eggs
at regional markets from
Warrnambool and Ballarat to Geelong, as well
as service independent
grocers and butchers,
while Green Eggs are sold
in Melbourne markets and
at some Woolworths.
On average, the enterprise sells 3600 dozen
eggs across 12 markets a
month.
“Since COVID-19, I
have noticed a shift in our
customers – wanting to
know our story and where
their food comes from,”
Kate said.
“We love being able to
connect directly with our
customers at farmers’
markets and getting that
immediate feedback.
“It’s something our
whole family has enjoyed,
after doing mainstream
production where you
don’t really connect with
the farmer.
“We can talk to the chef,
we can talk to the shop
owner who stocks the
eggs.”
With a focus on provenance and transparency,
the family use platforms
such as Instagram to chat
with their very engaged
customer base.
“I think we’re so fortunate to have social media
in this day and age, so
we can share the pictures
and the stories directly,

quickly and easily on the
spot and in the moment,”
Kate said.
“People ask a lot of
questions and really enjoy
interacting.
“We’re trying to use our
packaging as well to talk
to our consumers.
“Caravan Eggs has the
story written on the carton’s side and we’re working on some packaging
for Green Eggs to amplify
that interaction.
“We’re trying to be really transparent.
“Leonie, who is in the
office, touches base with
every customer each week
– keeping that communication open for feedback,
but also especially during
COVID-19 to be a support
and let them know we’re
here.”

The transparency of the
operation is beautifully
and simply spelled out
on the Warners’ various
websites, showing healthy
and happy chooks grazing
amid the gums.
The family use Maremma dogs to protect and
guard their flock – huge
fluffy Italian herding
dogs that are fiercely loyal
and gorgeous, making for
a very photogenic operation.
“We love what we do,”
Kate said.
“We just want to be as
sustainable and as transparent as we can be.
“We call the birds ‘the
girls’ and they really do
rule the roost!”
First appeared in Australian Farmers Weekly
e-newsletter.

The Warners purchased ‘Green Eggs’ in early 2020 at
the onset of the coronavirus pandemic.

Industry gets gold star in AMS report
THE
Australian
Chicken Meat Federation has updated its
antimicrobial stewardship report to include
results of its’ inaugural ‘Appropriateness of
Use’ survey and has
also published a summary brochure – both
are available from
chicken.org.au

ACMF executive director Dr Vivien Kite
is pleased with the results and says that the
chicken meat industry
should be very proud
of its efforts addressing
antimicrobial resistance
in Australia.
“Industry takes its
role preventing antimicrobial resistance
development very seriously,” Dr Kite said.
“We know we need to
preserve the effectiveness of these precious

resources for humans
and animals alike.”
The Australian chicken meat industry has a
long history of applying
the principles of AMS
well before formal
stewardship was a practice widely discussed
and understood.
For over 40 years, the
chicken meat industry
has played an active
role in reducing the
risks of AMR for the
benefit of both human
and animal health.

National antimicrobial
resistance surveillance
in chickens demonstrate
that these AMS efforts
are contributing to levels of AMR bacteria
from Australian meat
chickens that compare
very favourably with
overseas results.
The ACMF has coordinated an antimicrobial usage survey of the
six major Australian
chicken companies with
data collected since
2017.
In 2021, the first ‘Appropriateness of Use’
survey was conducted
and will now be repeated annually to understand whether antibiotic
usage is ‘appropriate’.
The chicken industry
is committed to continuing their efforts to reduce, refine and replace
the use of antimicrobi-

als, and this is evident
in the updated industry
position statement on
antibiotics.
These efforts progress
further the industry’s
commitment to adhering to AMS principles,
particularly in relation
to disease prevention.
The ACMF will continue to support the industry in these efforts
by coordinating the national use benchmark
survey in meat chickens and breeders, the
annual appropriateness
of use survey, national
AMR surveillance projects, developing projects to support refinement of those antimicrobials that are used,
and coordinating activities across the livestock sectors to address
AMS issues that are
broader than chicken

meat alone, through the
Australian Animal Industries’ antimicrobial
stewardship research,
development and extension strategy.
For more information,
visit the ACMF website
– chicken.org.au

The ACMF has updated
its antimicrobial stewardship report to include
results of the inaugural ‘Appropriateness of
Use’ survey.
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Blueprint® Chick Starter
Crumble for Layers
Both genetics and management practices have been rapidly advancing in
agriculture over the past 10 years.
The Blueprint® Nutrition Program is that next step in nutritional evolution.
Call your local Alltech Lienert representative to find out more!
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Alltech Lienert Australia
8 Roseworthy Rd | Roseworthy 5371 | SA | Australia
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alltechaustralia@alltech.com
alltechlienert.com.au
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KFC owner publishes Aussie poultry pump clean up
cage-free egg policy
for its global supply
ONE Australian pump
manufacturer that is focussed on the poultry
industry is Australian
Pump Industries.

YUM Brands, the
world’s largest restaurant
company with close to
50,000 locations globally across its KFC, Pizza
Hut, Taco Bell and other
brands, has released a
global policy to transition to 100 percent cagefree eggs in the majority
of its locations by 2026
and globally by 2030.
This commitment is
set to benefit millions of
hens in its global supply chain and follows the
largest public cage-free
campaign to date, led by
the Open Wing Alliance.
The Humane League
vice president policy
and strategy Aaron Ross
said, “We think this is
the most impactful cagefree commitment of all
time, since Yum Brands
is the world’s largest restaurant company.”
“Consumers all around
the world have been demanding better for animals and companies like
Yum Brands are taking
action,” Mr Ross said.

Prior to this global
commitment Taco Bell,
part of the Yum Brands
group, officially went
100 percent cage-free
in North America and
committed to going
cage-free in Europe.
On August 26, 2021,
Yum Brands released a
cage-free policy for the
US, Western Europe,
and other leading markets.
The new global policy
commits the company
to sourcing 100 percent
cage-free eggs and egg
products in more than
150 countries and regions.
This transition will be
complete by the end of
2030.
The fast food corporation also agreed to provide annual progress reporting to ensure transparency.
Open Wing Alliance
director
Alexandria
Beck said, “Due to the
massive size of Yum
Brands’ supply chain,

this monumental commitment to exclusively
source cage-free eggs
will reduce the suffering
of millions of hens raised
to lay eggs throughout
the world.”
“This policy involves
some of the most influential fast food chains
and it’s evident that cage
free is becoming the future of the industry,” Ms
Beck said.
As consumer demand
for cage-free eggs continues to grow, global
companies and industry
leaders such as Yum
Brands have been abandoning cages.
Over 100 global commitments to end cages
have been made by some
of the largest companies
in the world, including
Burger King, Dunkin’,
Krispy Kreme, Unilever,
Nestlé, Aldi, InterContinental Hotels, Sodexo,
Kraft Heinz, Compass
Group, Shake Shack, Famous Brands, Costa Coffee and Barilla.

Nicknamed
‘Aussie
Pumps’, the company is
focussed on providing the
industry with the most cost
efficient, practical and reliable products.
For the past 18 years it
has supplied high pressure cleaning equipment to
poultry farmers
The machines – tried and
proven over a period of
years – are a unique ‘poultry special’ developed by
Aussie Pumps.
Featuring a 4000psi ‘Big
Berty’ Bertolini pump, the
machine provides loads of
power to get cleaning tasks
done efficiently and safely.
The unique design of the
four-wheel trolley mounted
frame provides not only a
compact design but also

major occupational health
and safety benefits.
As an example, apart
from it being extremely
easy to manoeuvre because
of the design balance, the
stainless-steel frame features no sharps, making it
safer and more convenient.
The pressure cleaners are
powered by either Honda
13hp petrol engines or
Yanmar 10hp diesels.
The pumps produce
a great combination of
2600psi pressure and flows
to 21L/min are designed to
move waste material fast.
Aussie Pump’s product
manager Mood Ellahi said:
“They use Aussie Pumps’
turbos as part of the kit,
which effectively doubles
the pressure of the machine and cuts cleaning
times dramatically.”
Aussie Pumps has recently released their sixth
version of the Aussie

‘Blaster Blitz’ catalogue.
It covers everything
farmers want to know
about selection, safe operation and maintenance
of high-pressure water
blasters.
Both cold and hot water
high-pressure water blast-

ers, steam cleaners and
jetting equipment perform
a vital role in farm maintenance, corrosion control
and machinery service.
Further is available
from Aussie Pumps at
aussiepumps.com.au or on
02 8865 3500.

The combination of flow and pressure on the stainless-steel ‘Scud’ pump is designed to move waste
material fast.

VFF Egg Group President, Brian Ahmed helped co-ordinate the egg drive effort.

Victorian egg farmers rally
KFC, Taco Bell, Pizza Hut and other global restaurants chains owned by
Yum Brands have released the “most impactful cage-free policy of all time,”
by promising to switch its global supply chain to cage-free eggs.
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WITH an industry-wide
commitment to feed the
nation – one honoured
in both the good times
and the bad – Australian farmers work tire-

lessly to put fresh food
and produce on tables
across the country.
In this spirit, Victorian
egg farmers are rolling
up their sleeves and do-

nating thousands of eggs
to help feed thousands
of in need Victorians.
This assistance is part
of Foodbank Victoria’s
ongoing efforts to distribute much needed
emergency food relief
associated with the impacts of the COVID-19
pandemic.
Victorian
Farmers
Federation egg group
president Brian Ahmed
said, “As an industry we
have an important role
to play as a major provider of food and fibre
to those struggling to
put food on the table.”
“Over the next 10
weeks, Victorian egg
farmers will donate at
least two pallets of eggs
a week to help those
struggling to put food
on the table.
“If you stacked them
on top of each other,
it’s roughly enough to
scale the height of Melbourne’s Eureka Tower
more than 30 times,” Mr
Ahmed said.
For reference, the Eureka Tower is 301m tall!
It’s said the steady supply of eggs during this
period will ensure there
is a ‘guaranteed stream’
of produce to help meet
current demands.
Foodbank
Victoria
chief executive officer

Dave McNamara said,
“This is yet another
amazing show of support from the farming
community.”
“A brilliant source of
protein that can be incorporated into so many
different dishes for those
doing it tough.
“More importantly, it
solves one of the age-old
quandaries… clearly on
this occasion, the eggs
are coming first!” Mr
McNamara said.
March of the Farmy
Army
The Victorian Farmers
Federation has launched
its ‘Farmy Army’ campaign, coordinating a response effort for farming communities doing
it tough, across the state.
The initiative evolved
from the recent COVID-19 outbreak affecting
the greater Shepparton
area, but will operate
as a long-term plan to
help provide food support and resources to
Victorians, with options
to register need for assistance, donate time or
produce.
The VFF will act as a
link, connecting people
in need to the appropriate resources.
You can find out more
about the Farmy Army
initiative at vff.org.au
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Possible solution for
spotty liver disease
Ingham’s FY 2021
poultry sales up
DESPITE the impact
of COVID, profits and
output for Ingham’s
continued to grow in
the financial year 2021,
with core poultry sales
at 446,900 tonnes being up 4.2 percent on
the previous financial
year’s result.

The figure is part of
Ingham’s results released recently for the
year to June 30, with underlying net profit after
tax at $86.7 million, up
57.4 percent on last year.
Underlying earnings
before interest, taxes,
depreciation and amortisation at $448.7 million was up 9.6 percent
on the previous year.
Ingham’s chief executive officer and managing director Andrew
Reeves said the company’s strong 2021 results
were backed by solid
volume growth and
operational efficiency
gains.
“These strong financial results are underpinned by solid poultry
volume growth and a
recovery across the majority of our key channels during the year,”
Mr Reeves said.
Ingham’s operates
in Australia and New
Zealand, and Mr Reeves
said the entire Ingham’s
team had contributed to
the result.
In Australia, core
poultry volume growth
of 3.9 percent was driven by greater demand as
COVID-19 restrictions
in place in the middle
of the year were eased
and removed, while
New Zealand recorded
growth of 6.3 percent.
Poultry inventories declined by $30 million
as the company reduced
excess frozen processed
poultry stock that had
built up as a result of the
effects of COVID-19
disruptions and lockdowns late in 2020, and
stocks are now within
the desired band.
Volatility in grain
Ingham’s is one of
Australia’s major grain
users and its Murray
Bridge South Australia
feedmill alone uses
around 400,000 tonnes
of grain annually.
The company said
feed costs had stabilised in the six months
to June, but volatility in
international commodity markets has led to
domestic pricing holding firmer.
Ingham’s said it continued to hold three to
nine months forward
purchase cover on key
feed ingredients.
Feed market observations delivered in its
2021 financial year results were:

• Bumper Australian wheat harvest in
late 2020 of more than
30 million tonnes saw
wheat prices ease during January-June
• January-June wheat
prices firmed due to
strong international
demand, with investor flows and physical
commodity demand
pushing some offshore
grain markets higher
• Higher than expected export in January-June have reduced
stocks domestically in
some regions, creating
some domestic price
volatility
• Soymeal pricing
has started to ease
from highs seen in
January-March.
Further growth seen
Ingham’s said it expected to see consumer
recovery restart when
COVID vaccination
rates increase and current lockdowns are
lifted.
In line with this, volumes are expected
to show continued
growth with new business across its channels
– retail, quick service
restaurant, food service,
wholesale and export.
In retail, Ingham’s
and Woolworths have
agreed in principle to an
ongoing supply agreement for poultry products.
Ingham’s said increased local travel due
to closed state borders
created a strong increase in demand from
regional areas in the
Australian food-service
sector.
Key projects for Ingham’s in the 2021 financial year included
two new HatchTech
hatcheries, with the Pakenham facility in Victoria now operating, and
one at Muckenburra in
Western Australia due
to follow suit in around
December.
The company’s results point to further
expansion in Western
Australia, where a spin
chiller was installed at
its Osborne Park processing facility, which
is currently processing
around 360,000 birds
per week.
The spin chiller is the
company’s largest single
piece of equipment and
cost around $8 million.
In New Zealand retail
demand dropped due to
reduced tourism as a result of COVID.
Ingham’s 2021 results
include the sale of its
Hamilton feedmill and
associated dairy feed
business in New Zealand for almost A$11
million.
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SPOTTY liver disease
is an infectious disease
caused by the relatively
recently identified bacterium campylobacter hepaticus.

It has been increasing in
prevalence in Australian
egg-laying flocks due to an
increase in birds farmed
extensively, including free
range and barn systems,
where the chances of faecal-oral transmission of C
hepaticus are increased.
The only way to control
spotty liver disease outbreaks nowadays is with
the use of antibiotics.
The current field evaluation of autogenous vaccines
is continuing, with mixed
results.
Intensive animal production in Australia and the
world are constantly aim-

ing to reduce the usage of
antimicrobials.
In a recent manuscript,
jointly published by
Scolexia and RMIT University in Poultry Science,
a plant extract containing
isoquinoline alkaloids was
tested against an oral challenge of C hepaticus.
Results showed a significant reduction in the
amount of liver lesions
found in the treated hens
compared to the controls
– untreated and challenged
with C hepaticus.
The treatment also prevented a significant drop in
egg mass that has been previously seen to be induced
by C hepaticus one week
after challenge.
Egg production was also
improved in those hens
treated with the alkaloid

compared with untreated
and challenged hens.
Finally, the expression of
the inflammatory cytokine
interleukin-8 was reduced
in the treated hens compared with the positive
controls.
That reduction in this
marker could be related
with a reduction in the inflammatory response and
liver damage.
In conclusion, the preventive use of isoquinoline alkaloids in the diet of free
range egg laying hens may
offer an aid in reducing the
negative effects produced
by a challenge with C hepaticus, reducing productivity losses associated with
spotty liver disease.
Dr Jose A Quinteros
Scolexia Animal and Avian Health Consultancy

Chicken liver affected with spotty liver disease.

Scolexia research facility.
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High quality wastewater
pump for Junee Prime Lamb

JUNEE Prime Lamb
is one of the leading
producers of premium
quality lamb in Australia.
A family owned and
operated business since
1997, the company specialises exclusively in
prime Australian lamb,
and supplies its products to many parts of
the world.
Junee Prime Lamb
owns and operates
modern lamb processing facilities on the
outskirts of Junee, occupying 182,000sq m
and employing nearly
300 highly trained and
dedicated staff.
Their state-of-theart production line is
equipped with the latest technology, and the
producer maintains
strict hygiene standards and regularly
reviews processes to
ensure they meet the
highest quality standards for the industry.
When
operations
manager Scott Newton
needed a wastewater

pump for the facility,
he sought out the best
and most reliable product for the job.
Scott had experience
with Gorman Rupp
self-priming pumps at
a large NSW abattoir
and, because of the history of reliability, ease
of maintenance and
proven long service life
– even when operating
in very harsh condition
– he opted for Gorman
Rupp pumps again in
the Junee upgrade.
The team at Hydro Innovations offered a Gorman-Rupp
T3A60S-B ‘Super T
Series’ self-priming
solids-handling pump.
It is capable of handling solids up to
63mm and also stringy
materials because of
its ‘self-cleaning wear
plate system’.
The pump also has a
lightweight inspection
cover-plate to allow
quick access for operators to inspect pump
internals or remove
large pieces of debris.

Being self-priming, it
could be located at surface level, up to 7.5m
above the wastewater
level.
Scott has been very
happy with his investment and is a firm believer that buying quality equipment provides
not only tangible returns in operational efficiency, but also intangible returns in peace
of mind.
The Gorman-Rupp
Super T Series range is
available in sizes from
2” or 50mm through
to 10” or 250mm,
with flows from 3L/s
through to 200L/s.
They are also available in various materials
of construction to suit
specific applications,
such as stainless-steel
components for corrosive wastewater and
hardened components
for abrasive fluids.
More information on
these pumps may be
obtained from Hydro
Innovations on 02
9898 1800 or info@
hydroinnovations.com.
au

The Gorman-Rupp T3A60S-B ‘Super T Series’ self-priming solids-handling
pump installed at Junee Prime Lamb.

Ovo vaccination can offer early immunity against prevalent pathogens, consistent vaccine delivery and a less
labour-intensive process involving reduced handling of chicks. Photo: Daniel Tuttle

Five critical factors for in
ovo vaccination success
IN ovo vaccination has
proven popular in commercial hatcheries as it
can offer early immunity against prevalent
pathogens, consistent
vaccine delivery and
a less labour-intensive
process involving reduced handling of
chicks.

While each of these
benefits is achievable, in
ovo programs do require
some care to optimise the
process.
With that in mind, Zoetis director of technical
services Dr Chris Williams outlines the five
critical points to getting
the best out of in ovo vaccination programs.
Egg location
Though eggs are incubated with the small end
pointing downward as
standard, eggs may lean
off-centre in the incubation tray.
In turn, the embryo orients according to gravity

with the head pointing
away from the direction
of the tilt.
This makes the angle
and the orientation of an
egg an important consideration.
“When
we
inject
through the egg all of
them may not be perfectly aligned, so the injectors must take that into
consideration,” Dr Williams said.
After locating the
surface of the egg, it is
important to adjust the
trajectory to hit it at a
perpendicular
angle,
rather than straight up
and down.
Horizontal adjustment
is then also needed, as
eggs are not all the same
height.
Shell penetration
“Shell is a formidable
barrier, as it’s made to
protect the embryo while
it’s developing” Dr Williams said.
In providing that pro-

(02) 9898 1800
sales@HydroInnovations.com.au
www.HydroInnovations.com.au
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tection, however, it creates a significant challenge for in ovo vaccine
delivery.
The optimal egg injection system will have a
‘needle inside a needle’
system that allows one
needle to penetrate the
shell only and another
that delivers the vaccine
to either the embryo or
the amnion.
This has a sanitary role
but also helps reduce
cracking.
Sanitation by design
Sanitation needs to be
considered at a system
level and in the environment where vaccination
is carried out, but effective sanitation between
injections – where chlorine is used to provide
instant destruction of
bacteria – is pivotal.
“Effective needle sanitation is the cornerstone
of the technology as it
is applied commercially,”
Dr Williams said.
Dual-needle systems
mean that sanitation is
achieved in a separate
step from injection.
“The retraction of the
injection needle initiates
the sanitation cycle, with
chlorine bathing both the
exterior of the needle and
the small holes in the
punch,” he said.
Site of injection
While there are five
compartments within the
egg at the time of vaccination, only two – the
embryo and amnion – are
effective sites for vaccine
delivery.
The other sites – allantois, yolk and air cell
– don’t allow for the embryo to be exposed to the
antigen correctly, with
evidence that the Marek’s
disease vaccine delivered
only to the embryo body
or amniotic fluid results
in excellent protective
immunity.
In developing in ovo
vaccination equipment,
researchers considered
not only the need to deliver vaccine in the correct site but also appropriate timing.
The window or the timing for vaccination is ap-

proximately between 17
days and 12 hours, and
19 days and 4 hours of
incubation.
“We’re more concerned
with the development of
the embryo physiologically,” Dr Williams said.
“It should be in the position to hatch with its head
under the right wing, and
we should begin to see
the yoke being absorbed
into the abdomen.”
The starting of hatch, or
pipping, is another concern.
At time of vaccination
there should be a maximum of 1-2 percent pipping eggs, with a target
of 0 percent.
Vaccine specifications
To ensure proper vaccination procedure, it is
important to consider the
exact nature of the vaccine being used.
“Marek’s vaccine is a
herpesvirus that is contained in a fibroblast cell,
and this cell suspension
is the vaccine,” Dr Williams said.
“Therefore, the pumping system that handles
that vaccine must be gentle.
“We must be able to
pump from the bag
through the pumping system and down through
the needle into the embryo, and this is a very,
very fragile type of vaccine.”
A synchronised diaphragm-driven pumping
system helps ensure safe
and effective delivery of
a specified amount of
vaccine, while maintaining integrity from the bag
to the needle.
Additional factors to
consider for in ovo vaccination include understanding which vaccines
aren’t compatible, such as
herpesvirus of turkey and
HVT vectors, onset and
duration of immunity,
the nature of the disease
challenge and maternal
antibodies.
“All of these factors
come together to give
you an optimal look at
your process when you’re
vaccinating in ovo,” Dr
Williams said.
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Poultry industry leader in coveted leadership program
A CAREER in the poultry
industry wasn’t what Tamsyn Crowley had in mind
when she embarked on a
science degree.
In fact, despite her exposure to the industry during
her formative years – her
father invented and built
some of the early automation equipment for the
industry – as a teenager
Tamsyn was adamant she
would never work with
poultry.
Today, Tamsyn’s passion
for the poultry industry
is contagious – she is the
director of Poultry Hub
Australia based at the
University of New England in Armidale, runs a
poultry research laboratory at Deakin University
in Geelong and has set up
a program to help young
people facing employment
barriers enter the poultry
industry.
She has also been selected to participate in Course
28 of the Australian Rural Leadership Program
sponsored by AgriFutures
Australia’s Chicken Meat
Program.
Tamsyn joins 28 other
like-minded leaders across
different agricultural sectors for the 15-month program, which aims to build
leadership capability in
people in rural regional
and remote Australia.
Tamsyn grew up in the
Yarra Valley as the eldest
of four kids and has always had an insatiable inclination to figure things
out, which ultimately led
her to pursue a career in
science.
“I love solving problems
and that’s what science is
all about,” she said.
A thirst to learn
It was Tamsyn’s desire
for feedback, wanting to
know how she can improve and striving to become a better leader that
led her to apply for the
ARLP.
“As a scientist, I love
feedback.”
“If I do something, I
want to know how I can
do it better next time.
“Over the years, I have
had opportunities to do
leadership courses, but
haven’t felt they really

pushed me – I’m hoping
the ARLP is really going
to test me.
“I want to be a better
leader – I want to find out
where my weaknesses are
and how resilient I am.
“I think this program is
going to do that.”
Tamsyn hopes participation in the ARLP will give
her the skills to try and
address some of the issues her industry, and rural
Australia more generally,
are facing.
While undertaking a
PhD in Plants and Forestry, Tamsyn was asked
to apply for a job with
CSIRO, funded by the
Poultry Cooperative Research Centre.
“The CRC program
brought together industry
and research and the exposure took me from being
a very academic scientist
to someone who was more
applied.”
“I had many opportunities to meet people within
the poultry industry and
learnt so much during my
14 years there.
“I was then encouraged
to apply for my role at
Poultry Hub, but couldn’t
give up my interest in research, so I still run a research lab down at Deakin
in Geelong.”
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Tamsyn says she loves
working with the poultry
industry and coming up
with solutions to the major
challenges and hurdles it
faces.
“People within the industry are just so giving of
their time, they are happy
to chat, happy to help, it is
a wonderful environment
to be part of.”
“One of our biggest pain
points is attracting people
to work in the industry.
“I want to see a change
in dialogue from people
saying, ‘oh I work on a
chicken farm’, to recognising they are contributing
to sustainable food production.
“People don’t realise
poultry is extremely sustainable, and as we get
closer to 2050 when we are
predicted to experience
major global food shortages, we need to get people
to be more excited about
working in the industry.”
Engaging youth
Tamsyn and Poultry Hub
Australia have developed a
program to support young
people gain employment
in the poultry industry.
The program was awarded funding through the
Youth Employment Innovation Challenge – a NSW
State Government ini-

Think
ahead with
poultry
people

We are looking for a fulltime:

Area Sales Manager Oceania
As Area Sales Manager you are responsible for
achieving the sales targets. Customer and dealer
relations are of great importance and you think
along with the customer in finding efficient
housing, egg handling and climate control solutions for each type of poultry house. You translate
signals from the market into the right actions. You
proactively maintain the relationship network
and know how to keep it up to date. It is also your
ambition to continuously improve your sales
performance and you are well informed about
current product and market developments.

tiative, and more recently
received Federal Government funding which will
enable its growth, with
plans to roll out across
Australia.
“We’ve done a number
of things recently with
youth experiencing significant barriers to employment, particularly in the
New England region where
there is close to 16 percent
youth unemployment.”
“A lot of these kids need
confidence, someone to believe in them and give them
an opportunity.
“There are companies
employing 30 plus people
a month, so hopefully we
can start to bridge that gap.
“It is a really big project,
but we’re confident it will
make a big difference.”
Applying leadership
skills to change the narrative
Tamsyn says one of the
greatest challenges for the
industry is the public perception of animal welfare,
and how well-equipped
farmers are to deal with
the constant scrutiny.
She says social media has
its positives, but it can also
have some big negatives.
“There are a lot of myths
and misinformation about
the industry.”
“When I visit a farm, I

see how much farm managers love their chickens
– I mean it, they really love
their chickens – this isn’t a
message that is adequately
promoted.”
In reality, the poultry industry is a key player in
sustainable food production and growers and industry players are passionate about their animals, as
well as delivering a premium product at a low price
point for consumers.
It is an exciting and advancing industry that
genuinely cares about the
welfare of its animals and
plays a significant role in
supporting regional and rural communities.
“We really need to change
the narrative around the
poultry industry, and this
isn’t something I can solve
myself.”
“If I can learn the skills
to be a better leader to help
lead change and bring people along that feel passionate to make a difference,
I think the impact can
extend right across rural
Australia, and particularly
in poultry.”
Strong leaders ensure future of Australia’s rural
industries
AgriFutures Australia’s
manager capacity building
Angela Wakeman said Ag-

riFutures Australia were
excited to sponsor Tamsyn.
“We recognise the value
of capacity building and
what it means for our rural
industries.” “Strong leaders who are passionate
about making a meaningful contribution are essential to the future prosperity
of agriculture in Australia.
“Tamsyn has already
achieved so much in
the poultry industry, her
strong partnerships and
ability to provide innovative solutions to the challenges faced by the sector

Tamsyn’s passion for the poultry industry is contagious.

What you’ll be doing:
• Developing and expanding the distribution and sales
network in Australia and New Zealand;
• Performing active sales activities, conducting
negotiations and concluding contracts;
• Managing key accounts;
• Participating in local and international tradeshows;
• Being on the road to visit potential customers.
What we’re looking for is a new colleague who:
• Has knowledge of the poultry sector, related to
Australian and New Zealand poultry integration
companies
• Has an agro-industry and/or sales education;
• Has strong influencing skills and ability to work
in an informal no-nonsense organization;
• Is strong proponent of animal friendly and
sustainability;
• Has comfortable and competent executive
communication skills, clear and concise
communicator;
• Has 5 -10 years of experience in sales activities,
conducting negotiations and concluding contracts;
• Is living in Australia or New Zealand.

are commendable.
“The opportunities and
learnings she will gain
from participating in the
ARLP will ensure her continued success as a leader
in the poultry industry, her
community and regional
Australia.”
Applications for ARLP
Course 29 are now open
and AgriFutures Australia
encourages participants
from its 13 levied industries to apply.
For more information,
visit rural-leaders.org.au

What we offer:
Working for Vencomatic Group means
working at an innovative multinational
with many opportunities to develop yourself, take responsibility and show initiative.
You get the chance to work internationally.
We offer an extensive and professional
training program within an open and
result driven company culture. Besides
a competitive salary, Vencomatic Group
offers attractive secondary benefits.
Contact information:
If you would like to know more about our
organization: www.vencomaticgroup.com.
For information about the position, please
contact Mr. Simon McKenzie (Regional
Director of Asia and Oceania), e-mail:
simon.mckenzie@vencoasia.com. If you are
interested in this position please send your
application to jobs@vencomaticgroup.com.

www.vencomaticgroup.com
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Comparison of plant
and chicken protein
INCREASING ethical and environmental
concerns of consumers
surrounding traditional
meat products has resulted in the emergence and
expansion of meat alternatives in the market.

These products include
plant-based alternatives
– soy, wheat, pea, oat;
animal-based alternatives – milk and insects;
microbial products – mycoprotein; and cultured
meats.
Plant-based alternatives
and meat analogues are
manufactured food products that are designed to
mimic the taste and texture of meat products.
Meat substitutes aim
to reduce environmental
impacts caused by livestock production and are
often marketed as a more
environmentally friendly option compared to
meats, commonly beef.
However,
research
shows that Australian
chicken meat has relatively low environmental impacts compared to
other meat products and

it is therefore less clear
whether these general
comparisons are reasonable for comparing Australian chicken and PBAs
or meat analogues.
For comparisons to be
informative, they also
need to consider the nutritional factors associated with different products, and such knowledge
is lacking for Australian
chicken meat and alternatives.
AgriFutures
The
Chicken Meat research
project ‘Nutritional and
environmental comparison of chicken and plant
protein’ aimed to address
these knowledge gaps by
determining the nutritional comparability of
chicken meat to common
PBAs and cultured meat
via a literature review,
and by conducting a
scoping life cycle assessment to investigate the
environmental impacts
of the alternative foodstuffs and Australian
chicken meat.
The net result of the
analysis of the literature

and the scoping analysis
results suggested that the
comparison was much
closer to equivalent than
is commonly claimed.
As an example, the
claimed 70 percent
lower carbon footprint
of Quorn than chicken
is much more than the
scoping study results,
which showed 15 percent
higher impacts for chicken than Quorn – which,
considering the degree of
uncertainty in the results,
is marginal and likely to
be not statistically significant.
For other impact categories of interest, the
scoping results showed
impacts such as fossil
fuel energy may be lower
for chicken, though this
was very sensitive to
the region of the world
where the PBA was manufactured.
This finding was similar with other products
available on the Australian market.
For more information,
visit agrifutures.com.au

Birds with a good gait were more active than the birds with a suboptimal gait.

Higher activity in broilers with a good gait
ACTIVITY of broilers
is related to their gait,
but activity recordings
alone cannot fully distinguish between birds
with a good or a suboptimal gait.

That is the main conclusion of a study by
Wageningen Livestock
Research.
Activity tracking and
gait scoring
Gait or walking ability is often recorded for

NEW Direct Drive EC energy efficient tunnel fans now available in 48” and 54”

YOUR EXISTING TITAN
FANS!

broilers as an indicator
for leg health.
Gait recordings are often performed manually,
which can be time-consuming and subjective.
Therefore, there is an
interest in automated
measuring of alternative
traits that can be used as
a proxy for leg health.
One trait that has potential to provide indications for broiler gait is
locomotor activity.
An automated activity
tracking system – implemented within the Breed4Food individual tracking project – was used to
record individual activity
of 137 broilers from 16 to
32 days old.
At the end of the tracking period, the gait of
each bird was scored by
an expert.
Gait was scored on a
scale of 0 for best to 5
for worst.
Scores 0-2 were considered “good” and scores

3-5 were considered
“suboptimal”.
Birds with a good gait
appear more active
The activity of birds
with a good gait was
compared to that of birds
with a suboptimal gait.
Birds with a good gait
showed higher activity at
the start of the tracking period, at the end of
the tracking and when
averaging across the full
tracking period.
In subsequent analyses,
the body weight of the
birds was taken into account, based on a classification of heavy versus
light at approximately
two weeks old, as well as
the day of tracking, trial
and cross of the birds.
Within the lightweight
birds, those with a good
gait were again more active than the birds with a
suboptimal gait.
For heavyweight birds,
no difference in activity
was found.

Conclusion
Overall, this study indicated that birds with
different gait classifications showed differences
in average activity levels.
However, there was
quite some overlap in activity levels between the
two gait groups, which
complicated distinguishing broilers with different gaits using information on activity levels
only.
Therefore, more research is required to
potentially be able to
completely distinguish
between good gait and
suboptimal gait broilers.
This was a joint study
from Wageningen University and Research and
Utrecht University, in
collaboration with Cobb
Europe and Breed4Food,
and was recently published in the scientific
journal Poultry Science.
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VARIABLE SPEED
DIRECT DRIVE
C/w - Electrical
Actuator Louvre
Control

C/w - Electrical
Actuator Louvre
Control

 No need for Expensive Shed Alterations!
SPECIFICATIONS:

 HIGH CAPACITY

• High capacity
• Diameter: 820mm
 Combining an EC Motor with Titan’s
Extremely
ShedDirect
Drive – Less• Maintenance
 No
No need
for for
Expensive
Alterations!
CAPACITY
•
need
expensive
shed alterations HIGH
Direct
drive – less maintenance
• Airflow: 9,300 c.f.m.
 Combining
Combining an EC
with Titan’s
 Direct
Drive
–No
Less
Maintenance
•
anMotor
ECmotor
withExtremely
Titan’s
• No
belts,
no
pulleys andSystem
no
• Motor:
0.37Blade
kW, 900
R.P.M.
Efficient
Technology
and
Centrifugal
No Belts,
No Pulleys
Efficient Blade
Technology
and No Centrifugal System
No Pulleys
extremely
efficient
blade technology  No Belts,
centrifugal
system
• All GRP impeller
Variable
Speed
Integral
In Motor
Quick
Turnaround
Combined
withcombined
High
Variable Speed
Integral
speed
integral
in motor
 Quick
Turnaround
Time, Combined
with
High
•Time,
Quick
turnaround
time,
•HDG
galvanised
casing
with In Motor • Variable
 Electrical
Electrical Actuator
Louvre
Controlcontrol
(AC 24… 240 V) Quality
•
actuator
louvre
with
high
quality
materials
and
safety
guards
Materials
&
Superior
Construction
 Electrical Actuator Louvre Control (AC 24… 240 V) Quality Materials & Superior Construction
(AC 24… 240 V)
superior construction
• Quiet operation: 66 dB(A) @ 3m

POULTRY FANS

AUSTRALIA PTY LTD

Made Stronger to Last Longer!

CONTACT 0411 755 467 FOR MORE

CONTACT
US ON
0409
003
884
INFORMATION
TODAY!
CONTACT
0411
755
467 FOR
MORE
TODAY FOR
MORE
INFORMATION!
INFORMATION TODAY!
sales@poultryfansaustralia.com.au
POULTRY FANS

AUSTRALIA PTY LTD
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2022 Australian Poultry
Science Symposium
ONLINE registration
officially opens for the
2022 thirty-third annual
Australian Poultry Science Symposium from
Friday October 1, 2021
and all prices will become available on the
apss2022.com.au website.

The APSS is the premier
avian science conference
in Australia, attracting
delegates from across
Australia and all around
the world.
Though initially announced that 2022 would
be a hybrid event, the difficult decision was made

to revert to a virtual only
event.
Over the past five years
the APSS has witnessed
a steady growth in attendance, and even with the
virtual conference due to
the COVID-19 pandemic
last February, a record
number of attendees were
recorded and surpassed
the 300-delegate goal.
The impact of global
travel restrictions will still
be felt in 2022 and with
ongoing lockdowns across
Australia until at least
mid-November, it may be
unlikely that even Australian delegates will be

able to congregate either.
Live virtual streaming of the event will be a
mainstay in years to come,
as it opens up the conference to people who cannot attend physically for
whatever reason, allowing
them to engage in the latest scientific research.
The Australian Poultry
Science Symposium is
committed to continuing
the growth of the symposium into new sectors and
new regions, and we are
primed to reach 400-500
delegates in 2022.
For more information,
visit apss2022.com.au

www.poultrynews.com.au

Fendona Plus 60SC
®

Insecticide

Specifically developed for use within poultry sheds, for the
control of litter beetles and a range of flying and crawling insects
High performance residual insecticide offering rapid knockdown
Low dose formulation provides the flexibility of a clean-out and
maintenance application rate

For more information on Fendona Plus 60 SC,
visit crop-solutions.basf.com.au or contact your local
CCD Representative on 1300 791 009

Distributed by

@basfpestcontrolau
ALWAYS READ AND FOLLOW LABEL DIRECTIONS.
© Copyright BASF 2019 ® Registered trademark of BASF. W239831 12.2019

GRIND YOUR OWN LITTER
WITH THE MIGHTY GIANT
• Hydraulic tilt tub
• Single operator friendly with remote control
• 25FT swivel conveyor
• Grind a straw bale to 20mm in a minute or less
• Built in the US with all parts available and in
stock in Australia.
“There is no machine like it on the market. It will grind bales as
fast as you can load them!”
Contact Leigh Byron 0418 425 485
or leigh@valtonfeedingsolutions.com.au

www.valtonfeedingsolutions.com.au

www.poultrynews.com.au
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Aussie Pumps Poultry Package
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

2", 3" & 4"
semi trash pumps
Cast iron
Self-priming
ISO 9001
Big flows
Great prices for Australian
Poultry Industries members

Aussie Pumps

AlltechLienert

Damien Kelly (Vic)
Tel: 0448 273 114

Juan Diaz (Vic)
Tel: 0429 125 448

Tina Grech (SA)
Nutritionist
Tel: 0407 608 179

Shane Nicholson (Qld)
Tel: 0427 200 262

Bruce Lockwood (Qld)
Tel: 0400 700 559

Michael Pritchard MTB - Biosecurity
Tel: 0407 764 850

1800 649 231

Alltech Lienert Australia
8 Roseworthy Rd, Roseworthy 5371, South Australia

alltechlienert.com.au

THIS is a quick and easy way to locate the
right people for any number of specialist services and facilities in the poultry industry.
Whatever the job you need to accomplish, here’s a group of business cards
that guarantee you the best available.

Sure-Feed
POULTRY NUTRITION

José Borsotti
0419 620 310

Judy O’Keeffe B.Ag.Sci. (Hon)

Eddie Pecotich
0437 408 961

HEAD NUTRITIONIST

02 8865 3500

aussiepumps.com.au

Address: 51 Barmah Street, Mt Eliza, Victoria 3930
Website: surefeednutrition.com.au
Phone: 0418 191 866
Email: judy@surefeednutrition.com.au

Fabian Barcelo
0447 444 674

Suppliers of Elite nutrition and solutions

Kym Miller 0439 066 054
Kate Parry 0448 340 619
Ben Hawkes 0400 369 693
Phone: 02 9609 7922
Fax:
02 9609 7923
admin@nationalfeedsolutions.com.au
www.nationalfeedsolutions.com.au
PO Box 6370 Wetherill Park BC NSW 2164

Scotty Miller
DIRECTOR

PO Box 30, Donnybrook QLD 4510
86 Beerburrum-Donnybrook Rd, Donnybrook

Phone: (07) 5429 2028
Mobile: 0424 413 484
Email: scotty@tsa.tech
Web: www.tsa.tech

Michael Bigeni
Director

PTY
LTD

Qualit
y

Technical Systems Australia

TSA

agement .
I
an
M

8 Robertson Place
Jamisontown NSW 2750

90 0 1

3500

Regional Sales Representatives

SO

kage

Here’s my Card

Global-Mark.com.au®

Garry Grant
General Manager

P: 02 4732 5520
M : 0410 663 005
E : michael@patarker.com.au

T - (02) 9898 1800
M - 0410 529 852
E - ggrant@hydroInnovations.com.au

Equipment You Can Trust
A Team You Can Rely On

www.patarker.com.au

HydroInnovations.com.au

Greg Heeney
Country Manager

NATHAN DWYER

David Sinclair

Key Account Manager

Operations Manager

AusPac Ingredients Pty.Ltd.
Unit 1, 84-92 Barnes Street
Tamworth NSW 2340
Mobile +61 (0) 429 127 599
Tel +61 2 6762 7708
Fax +61 2 6762 7709

Bulk Feed Transport and Silo Aeration
Phone: (07) 4634 7344
Mobile: 0428 474 057
Freecall: 1800 242 699
david@customvac.com.au
www.customvac.com.au

Email nathan@auspacingredients.com.au

gheeney@zinpro.com
O 1800 946 776
M 61 428 162 193
F 1800 839 796
Australia
PO Box 1105
Wagga Wagga NSW 2650

24 Molloy Street, PO Box 2426, Toowoomba Queensland 4350

Come clean with Aussie
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ
Ÿ

Australia’s No 1
pressure cleaner manufacturer
2,000 psi to 5,000 psi
Engine & electric drive
Big Berty triplex pumps
OH&S friendly stainless
steel frames
Aussie quality
Great prices for Australian Poultry Industries members

Aussie Pumps

02 8865 3500

aussiepumps.com.au
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Mark Bennett
Branko Karaconji DVM

0427 627 774
0448 055 159

Veterinarian

Steven Black
Ronnie O’Rorke

0437 627 000
0419 648 433

Zoetis Australia Pty Ltd
Level 6, 5 Rider Boulevard, Rhodes NSW 2138
PO Box 6066, Silverwater NSW 2128
T:1800 814 883 F: 02 8876 0444 W: www.zoetis.com.au

www.poultrynews.com.au

■ Here’s my Card ■ Here’s my Card ■ Here’s my Card
REDUCE YOUR ENERGY COSTS WITH …
• Fan covers • Door covers
• Brooder/air control curtains
• Thermal & blockout blinds
• Poultry shade sails
• Cool cell covers
Phone 1300 059 003
Email info@polytex.net.au
Web www.polytex.net.au

LALLEMAND
ANIMAL NUTRITION

SPECIFIC
FOR YOUR
SUCCESS

Come clean with steam
Ÿ

Hot Wash & Steam
Cleaners to 130°C

Ÿ

4,000 psi

Ÿ

240v & 415v

Mob: 0438 190 388 | nlister@lallemand.com

Ÿ

Stainless steel covers

Alex Turney - Managing Director, AUS & NZ
Mob: 0419 005 511 | aturney@lallemand.com

Ÿ

Loads of features

Ÿ

Aussie quality

Ÿ

Great prices for Australian Poultry Industries members

Alison Leary - Technical Services Manager
Mob: 0488 715 151 | aleary@lallemand.com
Nathan Lister - Technical Services Manager

Aussie Pumps

www.lallemandanimalnutrition.com

Animal Nutrition and Health
Asia Pacific

Steven Clohesy

Mobile: 0427 733 141

Email: steven@stockyardindustries.com

Brendon Cant
Managing Director

T +61 8 9430 9463
M +61 417 930 536
E brendon@iinet.net.au
BCAPR Pty Ltd (ACN 159 299 966)
PO Box 749 South Fremantle
Western Australia 6162

22882 Treidia B-Card Commercial Pieter.pdf

1

www.stockyardindustries.com

5/03/15

9:31 AM

54 King Street, Clifton
Queensland, Australia 4361
Telephone: 07 4697 3344
Facsimile: 07 4697 3532

Trina Parker
Country President
Kemin Australia & NZ

BioVet

M

Y
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9
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9
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CY

CMY

K





6SHFLDOW\9DFFLQHV
%LRWHFKQRORJ\3URGXFWV
'LDJQRVWLF6HUYLFHV
5HVHDUFKDQG'HYHORSPHQW
&RQWUDFW0DQXIDFWXULQJ
ZZZWUHLGOLDFRPDX
8QLW3RZHUV%XVLQHVV3DUN
3RZHUV5G6HYHQ+LOOV16:

office: +02 9844 5700 (AU)
0800 536 466 (NZ)
mobile: +64 274 872524
trina.parker@kemin.com

Better outcome s through advance d systems

5RHO/LVLQJ'903K'
C

02 8865 3500

aussiepumps.com.au

Phone: 1300 815 888
(+61) 07 3281 3200

7HFKQLFDO6DOHV 0DUNHWLQJ0DQDJHU

M: 
E: URHO#WUHLGOLDFRPDX

Fax: 1300 816 888
(+61) 07 3281 8295

Associate Professor Peter Groves BVSc MANZCVS PhD

Director Poultry Research Foundation

enquiries@santrev.com.au

Faculty of Science
The University of Sydney - Camden Campus
N138 JL Shute Building C01
425 Werombi Road, Brownlow Hill NSW 2570 Australia
+61 2 9351 1612 +61 2 9351 1693 (fax) +61 418 118 005
peter.groves@sydney.edu.au
sydney.edu.au

PO Box 95, Ipswich
Queensland Australia 4305
www.santrev.com

The Chicken Grower’s Choice

■ Here’s my Card ■ Here’s my Card ■ Here’s my Card

So, which came first?
At BEC Feed Solutions, we provide an
unparalleled range of animal nutrition solutions.
Our expert team designs, sources and creates
solutions to support our customers’ needs and
overcome their challenges.
We believe quality ingredients and
quality nutrition always come first.

NUTRITION SOLUTIONS TO
ENHANCE PERFORMANCE

www.poultrynews.com.au
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BUY THE SUPER-SAVER
225XL HEATER AND PARTS
DIRECT TO SUPER SAVE.
Now you can buy the best heater in the market, along with any parts, at the best
possible price direct from the manufacturer, AGCO Grain & Protein.
Hired-Hand heaters have been the trusted market leader in climate control systems
within poultry operations for over 40 years.
The Super-Saver 225XL is known as the most efficient, rugged, best performing and
trouble-free heaters in Australia. They are AGA Certified plus feature direct spark ignition,
and at 225,000 BTU the Super-Saver can meet the needs of any agricultural operation.

WIN A SUPER-SAVER
225XL HEATER.
PRIZE
VALUE

$1,490*

INCL. GST

Thanks to AGCO Grain & Protein you could win
yourself the best poultry heater on the market by
entering your details at www.hiredhand.com.au
The heater prize package is valued at $1,490* so don’t
delay and enter today. Winning a Super-Saver 225XL
heater means you’ll be able to maintain consistent
temperature control and optimal growing conditions
in your poultry house.
*Please see the website www.hiredhand.com.au for full competition terms and conditions.

CONTACT AGCO GRAIN & PROTEIN
FOR ALL YOUR POULTRY EQUIPMENT NEEDS.
P: (03) 9313 0313
E: ANZpoultryequipment@agcocorp.com
W: agcograinandprotein.com.au
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With distribution warehouses found in
Melbourne, Brisbane and Perth we can
quickly and easily deliver to your farm.
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